IDENTITY GUIDELINES

IDENTITY GUIDELINES
Welcome to the Chartered Institute of Legal
Executives' identity guidelines
The Chartered Institute of Legal Executives
mark reflects our progression to Chartered
status and is the personal signature of our
organisation.
We want you to enjoy using our new identity,
but there are a few rules we’d like you to
follow which will help keep the look and feel
consistent and dynamic.
Enjoy using the new guidelines.
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INTRODUCING OUR LOGO

The CILEx logo
The CILEx logo is made up of two
elements – the name and the circular
graphic. These elements always appear
together.
Please do not use the mark in any way
that changes its original proportions or
reproduction quality.
The master mark should always be
reproduced from the original artwork.
No attempt should ever be made to
re-draw or modify the mark.
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OUR NAME IN COPY

The CILEx word mark
The CILEx word mark is an acronym for
our full name, Chartered Institute of
Legal Executives. When writing out our
name in copy the correct way to type it
is; capital C, I, L, E and a lower case x as
shown above.
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LOGO CLEAR ZONE

35mm

Clear zone

Scale

Our logo works best in its own clear space, separated from
other text and images. The illustration above shows how the
clear zone is established by using the height of the letter ‘x’.
This area must be kept free of any other design elements –
think of it as ‘breathing space’.

The minimum size of the mark depends on the
environment in which it appears. The rule of thumb is
that it must be at least 35mm wide. Obviously using
it at this scale works best on small items such as
business cards. The mark wouldn’t work at this scale on
a poster. Use your discretion and scale the mark to its
environment.
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LOGO FILE FORMATS

Full colour logo
The orange and blue logo is the
primary version. The logo has been
produced in CMYK and Pantone formats
depending on its print execution.
The full colour logo has been
designed to work on a white or a light
background. When sending any artwork
to print, the vector .AI or .EPS versions
should always be used.

Screen logos
The RGB .gif, .png and .jpg files are for
screen use only and should never be
used in any document which requires
professional printing.

Monotone marks
The monotone mark (available in
CMYK and Pantone) can be used when
printing a single colour document in
black and white.

Whiteout logo
The whiteout logo should be used only
when the full colour logo is proving
difficult to read on a dark or busy
background.
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COLOURS

CMYK values

PANTONE 661 C

RGB values

Hex values

c100 m69 y0 k9

r0 g77 b149

# 004D95

c0 m51 y100 k1

r243 g144 b29

# F09100

PANTONE 152 C

Our colour palette
Our primary colour palette is shown
here as Pantone references. The
CMYK mixes above can be used when
printing in four–colour process and RGB
breakdowns and Hex values for use on
web.

CILEx brand guidelines

7

MAINTAINING CONSISTENCY

Some common mistakes
With the availability of desktop publishing software it’s
ensure the success of the CILEx mark, it is vital to use it with
absolute clarity and consistency.

will dilute the impact and compromise the identity. Some
common mistakes are shown here – please avoid them.

Do not...

Do not...

Do not...

clutter the design mark with any

distort or crop the mark. It should
always be shown in full, without
adjusting the horizontal or vertical
scale.

rotate the mark.

Do not...

Do not...

Do not...

recreate the mark. Always use a

change the colour of the mark. Always

dilute the impact of the mark by
placing it on a cluttered or visually
disruptive background.

the resources disc.
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